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Issue 4: Creativity in Japan

Creativity in Japan

We are delighted to showcase
a series of articles by our
esteemed Japanese colleagues
which provide a valuable
insight into creativity
development in Japan, guest
edited by Emeritus Professor Dr
Kenichi Yumino. This includes a
fascinating account of creativity
at the Sony Corporation, how
to rapidly generate a wealth of
creative ideas, the role played
by serendipity in creativity, and
actions currently being taken to
augment creative production in
the Japanese workplace, higher
education and in Japanese
schools.Complementing this
series, is an article on the
popular Japanese KJ Ho
(method) of creative problem
solving by Professor Dr Toshio
Nomura and we thank him and
the Great Britain Sasakawa
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Guest Editor - Dr
Kenichi Yumino

Dr Kenichi Yumino is an
Emeritus Professor at Shizuoka
University, Japan and the
former President of the Japan
Creativity Society. In high-
school and college, he studied
Electricity & Computer Science
and proceeded to a doctoral
course of Educational
Psychology at Kyusyu
University. His current interests
are creative problem solving,
how to foster pupils’ creativity
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Hi Dr Kenichi Yumino,

LATEST NEWS

* Views on Cultural Diversity in
the EU

® Anglo-Japanese Collaboration:

* Jamaica's Beauty and How Wi

Human-centric Can Preserve It

innovation - lessons
from Sony

o A Review of Cumulus 2016: Ir
this Place

This article provides a
fascinating insight into the
significant role played by
creativity development in the
success of Sony. The authors’
account of the 'Ibuka Way/,
developed by Masaru Ibuka,
the founder of Sony, provides
valuable learning for all
managers who are wondering
how to embed creativity in their
organisations. The article goes
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other words the more creative
ideas you generate the more
likely it is that your list will
include some valuable ones.
The rest of this article is
devoted to examining whether
or not training in IMS (which is
gaining in popularity in
Japanese universities and
elsewhere) increases
participants’ capacity to be

creative. Dr Higuchi employs
the Torrance Tests of Creativity
(TTCTs) to assess this.
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On the Use of the
Serendipitous

Phenomena

Does chance favour the mind
prepared for the unexpected?
And might this lead to more
creative solutions? The aim of
this article is to investigate the
mechanism of serendipitous
discoveries and to develop a
training method to use it. H.
Walpole coined the term
‘serendipity’ and indicated that
the two factors of accidents
and sagacity are essential in
discoveries. R, K. Merton
pointed out the importance of

serendipity for the progress of
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creativity amongst Japanese
children and young people, as
well as raising their levels of
self-esteem and self-efficacy.
As he points out, Japan is a
group-oriented society and it
was only after the Second
World War that the concept of
individuality emerged. So it is
hardly surprising that not
everyone has an extensive
repertoire of praising words
they can use with children and
young people. To address this
issue, he reports on work in
which the idea-generation
technique, Brain Writing, is
used to increase different
groups’ repertoires of praise
words.







